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MISCELLANEOUS PUBLISHING HITS BILLION DOLLAR MARK 


By Rose Marie Bratland 


Preliminary data released by the Bureau of the Census from 
the 1972 Census of Manufactures reports total receipts for 
miscellaneous publishing topped $1 billion. This was an increase 
of 7 compared with 1967 receipts of $605 million, and more 
than double the $390 million reported in 1963. 

Miscellaneous publishing, Standard Industrial Classification 
2741 


publishing 


includes the data of establishments primarily engaged in 


only, or the publishing and printing of catalogs, 
directories, atlases, sheet music, maps and globe covers, paper 
patterns, racing forms, shopping news, technical manuals, tele- 
phone directories, newsletters and similar business service publi- 
cations. Establishments primarily engaged in offering financial, 


credit or other business services, and which may publish 


directories as part of this service, are not classified in this 


industry but are classified in the service industries. 


Classification Considerations 


The miscellaneous publishing industry remains an industry 
of small Data small 
establishments (less than 10 employees). The industry classifica- 


establishments. were not collected on 
tions for these establishments and information on their opera- 
tions were imputed from existing records. In 1967 there were 
1.493 plants classified in SIC 2741; and by 1972, the number 
had grown to 2,000 establishments. Of these only 255 (13%) 
employed 20 or more persons. In 1967, 204 plants, or 14 


employed 20 or more 


Industry Employment Trends 


Total employment climbed from 31,100 in 1967 to 3 
in 1972, up 21 


7,500 
. a slower rate than the 38% increase registered 


between 1963-67. Following a similar growth pattern, produc- 


tion workers totaled 9.8 thousand in 1963; by 1967 this figure 
had increased to 15.0 thousand and in 1972 stood at 18.z thou- 
sand workers. Production workers accounted for 43% of total 
employees in 1963; by 1967 they composed 48% and in 1972, 
49 [his trend of production worker gains relative to total em- 
ployment seems to indicate that an increasing number of miscel- 
laneous publishers are handling their own printing. 

Total wages for the industry grew at a much faster pace 
than employment figures give evidence. The 1972 payroll for the 
industry amounted to $320 million, representing a 62% 
over the 1967 total of $197 million 


payroll gains accounted for a 51‘ 


increase 
Between 1963 and 1967, 
rise, up from $130 million. On 
a per employee basis, wages and value added showed a significant 
relationship. Miscellaneous publishing employees earned an aver- 
age annual wage of $5,770 in 1963, and the value added per 
employee amounted to $11,190. By 
employee had increased 10%, totaling $6,347; while value added 
per employee rose over $2,000 to $13,424, up 20%. By 1972, 


at $8,525, a 34% increase 


1967 annual wages per 


average earnings per employee stood 


over the 1967 per capita figure. Value added per employee 
experienced a 51% between 1967 and 1972, 


$20,288 in 1972 


gain totaling 


Average hourly wages for production workers climbed 20% 
between 1963 and 1967, from $2.61 to $3.11. A substantial 
increase of 36% in the 1967-72 period brought the hourly rate up 
to $4.23 

Capital expenditures per employee supported the growth in 
value added per employee from 1963 to 1972. In 1963 capital 
expenditures per employee amounted to $314, by 1947 this 
figure had risen only slightly to $322, but by 1972 expciidituies 
had nearly doubled to $624 per employee. 


Establishment Concentration 
in Industrial Centers 


As would 1972 Census data shows most 
miscellaneous publishing establishments to be concentrated in 
the industrialized regions of the Nation. The Northeast region, 
with 706, continued to have the largest number of plants. New 
England accounted for 106 establishments while plants in the 
Middle Atlantic States numbered 600. The North Central Region 
included 489 plants; 348 of these were Iccated in the East North 
Central Division and 141 in the West North Central Division. The 
Southern States had 404 establishments; 196 of these were in the 
South Atlantic Division. The lowest concentration of plants was 
located in the Western States, with 44 in the Mountain States and 
357 in the Pacific States. Additional geographic data for the 
publishing industry 1972 Census of 
Manufactures appear in table 2 


be expected, 


miscellaneous from the 


Receipts Up Substantially 


The total value of receipts for all miscellaneous publishing 
activity by all manufacturing establishments was 70% higher in 
1972 than in 1967, amounting to slightly over $1 billion. 
Between 1963 and 1972 total product receipts rose 150%, an 
average annual rate of nearly 11%. 

While all three major product groups showed significant 
growth in the 1963-72 period, catalog and directory publishing 
grew more slowly than the others. Receipts for catalog and 
directory publishing in 1972 amounted to $243 million, up 32% 
over the 1967 value. By 1972 receipts were 83% higher thz.. ‘n 
average annual growth rate of ~.9%. 
Receipts for directory publishing in 1972 totaled $189 millivn. 
39% above the 1967 figure and 100% above the 1963 value, for 
an average annual increase of 8%. The Census of Manufactures 


1963, representing an 


for the first time showed a separate category for telephone 
directories, which accounted for more than half of total 
directory receipts in 1972, amounting to $118 million. Catalog 


oie le A 
“ 


publishing receipts totaled $52 million in 1972; a gain of 22 
over the 1967 value of $43 million, and 65% over the $31 million 
in 1963 

Of the receipts for the 
publishing of business service publications demonstrated the 
strongest growth in the 1967-72 census period. This product 


three major product groups, 


group includes business newsletters and other business service 
hardbound), such as tax, credit, 
government regulations and cumulative indexes. Receipts for 


publications (looseleaf and 





Table 1.—Selected General Statistics—Miscellaneous Publishing: 


PRINTING AND PUBLISHING 


1972, 1967, and 1963 





1972 


Percent increase 





1967 1963 








With 20 employees or more .. 


Employment (000) 

Payroll ($ million) 

Production Workers (000) 

Workers wages ‘$ million) . . . 

Value added by manufacture ($ million) . . 
Value of receipts ($ million). 

Wages per employee ($) . 

Value added per employee ($) . . . 

Hourly wage rate ($) . 

Capital expenditures per employee ($).. . . 




















Source: U.S. Department of Commerce, Bureau of the Census. 


business service publications in 1972 were up 98%, from $123 
million in 1967 to $243 million in 1972. Since 1963 receipts 
have climbed 139% at an average annua rate of 10.2%. While 
receipts for business service newsletters showed a drop of nearly 
40% between 1963 and 1967; newsletter receipts by 1972 nearly 
tripled, going from $17 million in 1967 to $48 million in 1972. 
Although other business service publications receipts grew at a 
slower rate than business newsletters from 1967 to 1972, 
increasing 83% to $192 million, receipts from 1963 to 1972 were 
up 157%, a 11.1% annual rate of growth. 

Total receipts for other miscellaneous publishing, which 
includes the publishing of cards other than greeting cards, 
shopping news, sheet music, maps, racing forms, clothing 
patterns and other miscellaneous publishing, amounted to $385 
million in 1972, up 66% from $232 million in 1967 and 143% 
higher than the $158 million total in 1963. Receipts for this 
group led the way in overall growth between 1963 and 1972 with 
a 10.4% annual growth rate, slightly higher than the 10.2% 
annual rate for business service publications. 

Because of certain production combinations in the census 
data and the suppression of other data, a line by line analysis for 
the products comprising this product group is not possible; an 
analysis of these product lines for which data are available for the 
period 1963-72 follows. In 1972, card publishing activity 
including picture postcards and souvenir cards, amounted to $11 
million, 30% below the 1967 value of $15 million, and 9% below 
the 1958 total. A decline in this product line can be largely 
attributable to rising postal rates. Receipts for shopping news 
publishing amounted to $69 million in 1972, more than double 
the value of receipts in 1967. Receipts in 1972 were up 160% 
above the 1967 total and 279% greater than in 1963. The 
publishing of maps, hydrographic charts, atlases, gazeteers and 


globe covers grew considerably from 1963 to 1967, increasing 
55% from $35 million in 1963 to $55 million in 1967. By 1972 
this product line totaled $61 million, up 12% from 1967 and 
73% higher than in 1963, an average annual rate of 6.3%. Racing 
forms publishing receipts rose moderately between 1967 and 
1973, amounting to $33 million in 1972, up 21% over its 1967 
value and 56% higher than in 1963. The publishing of patterns, 
including cloth patterns and other miscellaneous publications, 
including almanacs and yearbooks are grouped together for 
reporting purposes. Together these product lines totaled nearly 
$180 million in 1972, up 87% over the 1967 value of $96 million 
and 119% over the 1963 value, an average annual rate increase of 
9.1%. While it is not possible to determine how much of the 
increase in this combined total was attributable to pattern 
publishing, it is safe to assume that pattern publishing activity 
accounted for a sizable portion of this gain. 

Appearing for the first time in the 1972 Census of 
Manufacturing is a product code for micropublishing activity, 
including publishing of original materials as well as republishing 
of printed matter in microform. Micropublishing is a publishing 
activity in which information is made available through the use 
of photographic film as the information medium. Various 
publications, including books, periodicals, newspapers, catalogs, 
directions and documents are reproduced on film and sold in a 
variety of forms including microfiche, microfilm, and microcards. 
Micropublishing receipts in 1972 amounted to $10 million. 

More extensive manufacturing data for miscellaneous pub- 
lishing are available in the 1972 Census of Manufactures (MC 72 
(P)-27A-5). This booklet is available from the Bureau of Census, 
Publications Distribution Section, Washington, D.C. 20233, or 
any Department of Commerce Business Service Office for 35 
cents. 
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Table 2.—General Statistics, by Geographic Areas—Miscellaneous Publishing: 1972, 1967, and 1963 





1972 1967 1963 





Establishments | All employees Production workers Value | Cost Value | ’ Value Value 
added | of of Capital added added 
Geographic area With | by man mate- | indus- |©*PeM- | Ajj em-! by man- All em-| by man- 
20 em- : ‘ : ufac- |rials, | try ditures, | ployees| ufac- | ployees| ufac- 
ployees Payroll at | ae Wages | ture fuels, | ship- | new ture ture 
or more etc. ments 
(num- {million (million | (million \(million| (million| (million (million (million 
ber) dollars) (1,000) | (million)idoltars) dollars) jdollars) | dollars) | dollars) dollars) 1,000) dollars) 








. T 
United States, total pee , 255 319.7 18.2] 31.1 | 131.7 | 760.8 | 282.8 / 1,042.6) 23.4 ; 417.5 22.6 252.9 





Northeast Region... .. wees 99 130.3 6.0 | 46.5 | 299.6 76.3 | 374.7 8.4 152.4 9.5 113.6 
New England Division ~? . 11.4 7 | 1) 43 29.6 6.5 35.7 9 v 16.0 11 11.2 
fiddle Atlantic Division pais 118.8 5.3 . 42.3 | 270.0 69.8 | 339.1 7.7 ' 136.4 8.4 102.4 
New York a ae . 70.5 | 3.3) . 23.9 | 169.0 ; 40.9) 209.4 3.7 : 114.9 7.2 89.7 

New Jersey ..... ; . t 9 i 8.5 66.2 19.7 85.8 1.5 : 17.2 8 8.9 
Pennsylvania > . . | . 9.8 34.7 9.1 43.8 2.3 4.3 5 3.8 














North Central Region............. 2) 69) 290.6 | 159.2| 4509) 86 179.6 
East North Central Division .. 3 | ; , 251.2 390.1 7.2 (D) 
Ohio .. , .1 | 8 | . . 16.0 . : 1.9 (D) 
Indiana ; ; 3 | ' O| 254 . . : (D) 
Illinois . bien ; | 9 | q . : ’ 98.8 
Michigan . ' ot ; ‘ ‘ ; " . , ; 47.3 
Wisconsin | 











West North Central Division. J 6 | d 
Minnesota ‘ pad | P . 2 | : (D) 
lowa — sot ; 3 | 3} ; ; 9 | ‘ d ‘ (D) 
Missouri .. a ee . 6 | : ; (D) 
Kansas ; : ad 0} 8 | 8) . 4) . : ; (D) 


. ' (D) 
52.0 : a 21.2 

3.2 d ’ ‘ (NA) 
18.5 . , d d 7.0 
10.9 . i ‘ (D) 


South Region ; 
South Atlantic Division . 
Maryland 
District of Columbia 
Virginia 


3.7 : . ; (NA) 
14.4 . Y . 3 2.9 2 


Georgia. 
Florida . 





| 
} 
North Carolina ...... eocen i } 1 ‘ j 8 : : (NA) 


8.1 1 | 3 2.9 ' 
7 j (NA) | (NA) | (NA) 
1.5 i (NA) | (NA) | (NA) 


Tennessee 
Alabama 
Arkansas . . 








| 

| 
West Region AES ea iad 4.6 36.5 3.0 ’ 20.5 90.6 116.9 3.1 FF (D) 2.9 
Mountain Division... . . er 8 7.2 5| , 3.7 | 18.0 4.0 22.1 4 BB (D) 5 
Pacific Division . . . ; 3.8 29.3 2.5 ; 16.7 | 726 | 23.3} 94.8 2.7 FF (D) 2.4 
California ..... re, 3.6 27.7 2.4 . 18.6 | 69.0 | 22.5} 90.4 | 2.5 FF (D) 2.1 









































Note: General statistics for some producing States have to be withheld to avoid disclosing figures for individual compames. However, for some States, the empioyment 
size range for 1967 is indicated by one of the following sympois: 


AA less than 250 employees EE 1,000 to 2,499 employees 
BB 250 to 499 employees FF 2,500 employees and over 
CC 500 to 999 employees 


— Represents zero (NA) Not available (D) Withheld to avoid disclosing figures for individual companies. 


'This state or division was not shown as a separate line in the original report. A footnote to table 2 in the original report (1963 Census) showed the number of establish- 
ments and total employment for such States. 


Source: US. Departmer:t of Commerce, Bureau of the Census. 
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Table 3.—Total Value of Receipts for Miscellaneous Publishing by All Producers: 1972, 1967, and 1963 


ts reported r ' by establishments classified in this industry but also by establishments classified in other industries 
y Dy y 


value of the produc 


ng these products as “secondary” products. | 


Total receipts including interplant transfers Percent char ges Average 
(million dollars) annual rate 


“= T “| of change 


1967 1963 1967-72 1963-6 1963-72 1963-72 


608.6 413.4 2 150.3 10.7 


184.6 133.0 < 82.5 6.9 


talon: 

Directorie 
Telephon . ' 94.4 8.0 
Other ‘ ' ' 

31.4 B : 5.7 

7.2 


Catalog 


Catalog 


10.2 


dex forn 
Other bu 

and hardbound 
government requiz 


ndexes. etc 191.9 
Business service ons. ns 29 


384.8 


picture postcar¢ ouvenir ¢ é 10.7 
Shopping news 68.6 
Sheet music (le 

n book or pamphiet forr 16.5 
Maps, hydrographic chart 

and globe cover 60.9 
Racing form 32.5 
Patterns. ir cluding clothing patterr ) 

Other miscellaneous publications, (almanacs 

yearbooks, etc 

Micropublishing, including publishing of origi 

nal material as well as republishing of printed 

matter in microform 

Other miscellaneous publishing, n.s.k 5.7 
Miscellaneous publishing, n.s.k., for com 

panies with 10 employees or more (see note 87.4 
Miscellaneous publishing, n.s.k., for com | 


panies with less than 10 employees (see note) 76.8 33.0 | | 
1 | 


4 A - 


sus Of manufactures, data for establishments of small companies, typically those with less than 10 employees, were estimated from administrative 
then collected from respondents. These estimated shipments are included in the code ending with “002”. In addition to the “‘n.s.k.” (code 002) resulting 
ve, products which were not completely identified on the standard forms were coded to the appropriate class code (5 digits) followed by “00”, or in some 


appropriate product group code (4 digits) followed by “000 


lot available (S) Withheld because the estimate did not meet publication standards n.s.k. Not specified by kind 


gure was obtained by adding together $38.6 million of pattern shipments reported in industry 2649, Converted Paper Products, n.e.c., and $44.5 million of 
ves 27413 96 and 27413 98 


U.S. Department of Commerce, Bureau of the Census 
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FRANCHISING: A MARKET FOR PRINTERS 


By Charles R. Cook 


Data of the most recent release in the continuing survey of 
franchising opportunities, conducted by the Bureau of Domestic 
Commerce, indicate significant growth of franchising in the 
Nation. The survey, Franchising in the Economy 1972-74, 
summarizes the results of a special survey of franchisors and 
includes summary data on franchising growth between 1972 and 
1974; data on sales distribution by franchising, rank of major 
industry sectors by number of outlets and sales size, percentage 
of sales in establishments accounted for by franchisors and 
franchisees; and, data on establishments, sales, and distribution 
by number of outlets and major industry sectors. Individual 
returns were received from 909 firms representing an estimated 
99% of franchising sales in the Nation. 


Summary of Franchising 


The 909 respondent firms to the survey operated 445,281 
establishments in 1972, with total sales of $143.7 billion. Data 
estimated by respondents place estimated sales for all franchising 
activity in 1973 at just under $167 billion in 460,135 establish- 
ments. Estimates for 1974 show a jump of 8% in number of 
establishments to 481,909 and a 24% rise in sales to $177.8 
billion. 

Traditional types of franchise businesses such as auto 
dealerships, gasoline stations and soft drink bottlers account for 
the major portion of sales through franchise operations. In 1972, 
total sales of this type of business amounted to $115 billion and 
forecasts for 1974 sales are just under $140 billion, nearly 
four-fifths of total franchise sales. 

Two forecasts, originally topping the list of sales growth, 
may now be somewhat high and call for reexamination. Receipts 
by franchised campgrounds, expected to advance 42% during 
1974 to $79 million, and sales in recreation, entertainment and 
travel expected to rise by 29% to $219 million this year may 
both be high estimates. In view of the current “stay-at-home” 
attitude of most consumers, brought about by both the fuel 
shortage and continual rising costs, camping, travel recreation 
and similar forms of recreation are suffering losses not envisioned 
a few short months ago. 


Franchising a Rich Market for Printer 


The many franchise businesses throughout the country 
present a very viable market for aggressive printing companies. 
There are many types and kinds of graphic imagery necessary to 
support the variety of products being offered by franchised 
business. In addition to the millions of dollars spent each year for 
printed advertising, there is unmeasured millions of dollars of 
business forms consumed, both simple, internal recordkeeping 
forms and more complicated daily record forms of store 
operations required by franchisors. A myriad of wraps and 
packages, menus, room cards, informational brochures for hotel 
and motels, and tickets, labels and business stationery. 

There are no specific data on the dollars spent for onch of 


products and services by franchisors to their franchisees a- 
mounted to $3.5 billion. Of this, $2.9 billion was for non-food 
merchandise for resale, $100 million for supplies, such as paper 
goods and a little over $450 million for food ingredients and 
other supplies. 


Number One Supports Number Two 


Heading a list of franchised business by total sales is auto 
and truck dealers with total sales of just under $79 billion in 
1972. As can be expected, with vehicle sales of this magnitude, 
the franchise business with the greatest number of establishments 
is gasoline stations with 220 thousand stations in operation in 
1972. Total sales of $31 billion in 1972 ranked gasoline stations 
number two in sales. 


Fast Food Franchises Flourish 


Data of the most recent franchise survey show that fast 
food establishments continue to grow. There are 214 companies 
included that, in 1972, reported operating 32,538 fast food 
establishments. These establishments in that year reported sales 
of just under $7 billion. In 1973, there were 36,223 establish- 
ments with total sales of $8 billion. Estimates for 1974 place the 
total number of fast food restaurants at just over 40 thousand, an 
increase of 24% from 1972. Total sales for the year are expected 
to approximate $9.6 billion, a jump of 41% from the 1972 total. 

The survey data separate the outlets by type of food and for . 
each of the years, hamburger/roast beef type restaurants lead the 
list of total establishments. In 1974, there were almost 23 
thousand hamburger/beef outlets, a jump of 3,300 from 1972. 
The sales of these outlets at $5.2 billion in 1974 were 39% higher 
than in 1972. 

Franchise outlets specializing in chicken were second in 
total number of establishments with 5,800 in 1974, 1,227 more 
than in 1972. Their sales totaled $1.3 billion, a jump of 29% in 
the 2-year period. 

Pizza franchises, though having only 3,559 outlets which is 
almost 1,700 less than steak houses, registered the highest jump 
in sales between 1972 and 1974. Sales of $510 million in 1974 
reflected a rise of 71% from 1972 sales of $299 million. The 
5,200 steak houses had sales of just under $2 billion in 1974, a 
45% increase over sales of 1972. 


Franchised Printing Centers 
Increase Fivefold 


As in the original franchise study, information on printing/ 
mee | centers was collected. Data of the most recent survey, 
: w-a five-fold jump in 





number of printing copying centers. In 1969, there were only 
251 printing franchises in operation in the country and by 1974, 
the estimate is just over 1,400. A moderate growth in establish- 
ments was shown between 1969 and 1971, with a net increase of 
165 locations to a total of 416 franchises in 1971. Between 1972 
and 1974, significant gains were made in the number of 
franchises. Just under 400 were added by 1972, an additional 
174 in 1973 and respondents to the current survey estimate that 
by the end of-1974 there will be 1,405 printing and copying 
franchises in operation. 

The total sales of these businesses has exhibited an even 
more phenomenal growth in the 5-year period. In 1969, the total 








ay 


1974! 





Establishment (number) 


Franchisor ... 
Franchisee ... 


Sales ($1,000): 
Total 
Franchisor 
Franchisee ..... 











‘Estimated by respondents to survey 


Source: Bureau of Domestic Commerce, Franchising in the Economy. 


A copy of the complete franchising study, Franchising in 
the Economy: 1972-74, is available from the Superintendent of 


Documents, U.S. Government Printing Office, Washington, 


PRINTING AND PUBLISHING 


sales of the 251 locations was just under $8 million. In 1970, 
sales totaled $11.8 million and 1971 sales were $16 million. With 
the addition of almost 400 outlets in 1972, a comparable jump in 
sales was recorded; $38.7 million, nearly two and a half times as 
high as sales in the previous year. Sales for 1973 are estimated at 
$41 million, and by the end of 1974, estimated sales of the 1,400 
print centers will approach $61 million, a seven-fold increase over 
the sales recorded in 196° 


The following table includes data for the years 1969-74 
showing number of establishments and sales by franchisor and 
franchisee operated establishments: 


Table 4.—Franchised Printing and Copying Services: 1969-74 





1972 | 


1973' 


—— 


1971 


a — 








984 810 416 
85 67 50 
899 743 366 


38,567 
3,564 
35,003 

















D.C. 20492 for $1.15 or from any Department of Commerce 
Business Service Office. 





STATISTICAL SERIES 


Table S-1.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and Printing Plates, January-December, 1973 


[Schedule B Nos. 6423010—6423030, 7182230, 8921110—8929100, 8929400, 8929820—8929850, 8942410) 





Percent change 
Description and Schedule B Number —_s = gl from Januarv- 
aceeaal December 1972 





Grand total 395,861,092 +12.4 


Printing plates and cuts (all processes) (7182230) 2,878,756 14,7 


Printed matter, total . . 392,982,336 +12.6 


Manifold business torms (6423010) ... 1,516,640 +36.0 
Albums and blankbooks, except business forms (6423020) .. . 1,678,360 +32.7 
Loose-leaf binders (6423030) 882,812 —11.8 
Maps, charts, atlases, and globes (8921300) 3,149,829 —19.8 
Bound Periodicals and newspapers (multiple issues) (8921160) 9,740,643 —15.4 
Newspapers, unbound (8922010) 1,414,463 40.2 
Periodicals, unbound (8922030, 8922040) 95,571,325 +10.7 
Music in books and sheets (8923010, 8923020) .... 53 2,859,536 +32.7 
Transfers (decalcomanias) (8924100) 4,172,168 +26.5 
Picture postcards, except greeting cards (8924210) - ” 635,627 +30.2 
Greeting cards (8924220) - el 3,715,915 +178 
Paper and paperbound labels and wrappers (8929100) 7,909,080 +20.6 
Calendars, including calendar blocks, of paper (8929400) 1,274,328 -6.6 
Advertising printed matter (8929820) ‘ 15,237,136 ~$3 
Catalogs and directories (8929830) - 4,700,796 +39.4 
Business service publications (8929840) .. 6,358 666 +48.5 
Playing cards (8942410) 4,297,410 +15.3 
Printed matter, n.e.c. (8929850) a 33,351,718 +31.4 


Books, total ..... ‘2 ee, eee 194,515,884 +13.0 
Textbooks, workbooks and standardized tests (8921110) 43,831,564 +8.1 
Technical, scientific, and professional books, except school textbooks (8921120) 35,772,739 +18.6 
Bibles, Testaments, and other religious books (8921130) catbeee 9,685,784 +17.5 
Dictionaries (8921140) are : d 3,320,622 +15.6 
Encyclopedias (8921150) aad cide ser bata 25,959,727 +6.4 
Books, n.e.c. (8921170) Falta ; 70,595,415 +14.7 
Children’s picture and painting books (8921200) .............. ‘ saci 5,350,034 +23.1 











Note: Data do not include individual shipments valued under $250. 
n.e.c.—Not elsewhere classified. 
Source: U.S. Department of Commerce, Bureau of the Census. 


Table S-2.—U.S. Exports of Books, Periodicals, Other Printed Matter, Loose-Leaf Binders, and Printing Plates, January-December 1973 


[Schedule B Nos. 6423010—6423030, 7182230, 89211 10—8929100, 8929400, 8929820-—8929850, 8942410) 


ee 











Pp 
1973 January- weeny hatin | 


; 1973 January- Percent change 
Principal markets henenher from January- 
September 1972 September 1972 


Principal markets from January- 


December 


Argentina .. tage a 1,398,325 +0.6 16,560,364 +14.5 
Australia 25,328,296 +18.5 i 13,155,183 +22.1 
| EP ban dnt ahi 1,608,990 +2.3 || Netherlands 8,524,401 +15.1 
Belgium Luxembourg 2,437,518 +4.1 || New Zealand 4,218,491 +19.C 
: 5,148,714 +6.5 || Panama 2,892,885 +21.3 
190,959,710 +8.3 +38 1,995,400 +25.3 
360,679 -48.0 || Philippines 3,763,642 +18,7 
ee a 2,083,620 +41.3 || Republic of Korea 806,901 
El Salvador 382,001 +11.7 || Republic of South Africa 
Ee uw ewes cake 5,614,711 +30.1 
Greece 753,609 +475 
1,932,528 +36.6 
1,900,634 +6.1 
1,305,231 +31.3 || United Kingdom 37,144,219 
4,198,940 -12.0 || Venezuela 5,706,494 
2,126,156 +1.6 || West Germany 9,056,156 
































Note: Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census. 





PRINTING AND PUBLISHING 


Table S-3.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-becember 1973 


TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 2733500 
2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200) 


Pi ant ch 
1973 January ercent change 


December 


Description and TSUSA number from January 


September 1972 


Grand total 243,753,250 | 
Printing plates and cuts (all processes) (6683800) | 1,482,915 | 


Printed matter, total 242,270,335 
Newspapers (2705500) 13,305,252 | 
Periodicals (2706300) | 23,104,962 
Tourist literature about places outside the U.S. (2707000) | 4,280,938 
Printed catalogs offering U.S. products (2704500, 2705000) 2,741,680 
Catalogs, price lists, and trade notices of foreign businesses (2708500) 4,921,561 
Music in books or sheets (2731000) 832,856 
Globes (2733000) 418,265 
Maps, charts and atlases (2733500) 2,253,132 
Decalcomanias in ceramic colors (2736500, 2737000) | 1,071,684 
Other decalcomanias (2737500, 2738000) | 3,153,437 
Postcards (2738500-2739500) 456,986 
Greeting cards and social and gift cards, with words (2740500) 3,187,075 
Other greeting cards and social and gift cards (2740000) 210,058 
Calendars of paper (274 1000-2742000) 2,782,651 
Labels, flaps, and bands (2742300-2743500) 1,100,414 
Pictorial matter, lithographed, n.s.p.f. (2746000, 2746500) 3,795,167 
Photographs, exposed film, and other pictorial printed matter, n.s.p.f. (2747000) 6,566,652 
Playing cards (7342500) 2,009,535 
Dairies, notebooks, and address books (2565600) 5,173,886 
Other blankbooks (2565800) 379,985 
Albums (autograph, photograph, record, stamp) (2566000) 11,778,926 
Printed matter, n.s.p.f., suitable for use in book production (2747300) 3,001,032 
Other printed matter (2700500-2701500, 2747500-2749000) 11,883,454 


Books, total 133,860,747 


Bibles and prayer books (2702520) 4,167,595 
Books, foreign language (2702540) 13,958,311 
Other books, n.s.p.f., wholly or in part the work of an author who is a U.S. national or domicilary 

(2702560) 2,279,925 | 
Other books (2702580) , , 111,102,766 | 


Toy books and coloring books (7375200) pannnctend 1 





Note: Data do not include individua! shipments valued under $250 
n.s.p.f.—Not specially provided for 
Source: U.S. Department of Commerce, Bureau of the Census 


Table S-4.—U.S. Imports of Books, Periodicals, Other Printed Matter, and Printing Plates, January-December 1973 


TSUSA Nos. 2565600-2566000, 2700500-2701500, 2702520-2702580, 2704500, 2705000, 2705500, 2706300, 2707000, 2708500, 2731000, 2733000, 
2733500, 2736500-2743500, 2746000-2749000, 6683800, 7342500, 7375200) 








, Percen 
1973 January ercent change 
from January Principal suppliers 0 wn from January 
ecember 
| December 1972 December 1972 


1973 January 


Principal suppliers 
December 


| Percent change 


Australia 517,752 77 é er 16,843 357 +10.6 
Austria 579,157 20.2 Japan , ap 32,097 443 8.4 
Belgium Luxembourg 1,900,078 22.6 || Mexico ap ape 7,490,815 +223 
Canada 40,707,721 +9.3 || Netherlands ‘ : 14,193,504 +13.6 
Czechoslovakia 622,215 +62.4 || Spain wea ‘ a he 7,490,577 +113 
Denmark 1,201 852 +19.4 Sweden ; on adeinteee a ' : 1,568 260 +277 
France 7,270,301 19 || Switzerland ere er 6,758,780 
HongKong 7,149,607 +40.7 || United Kingdom ..............-. 65,747,179 
lreland 407 236 +138 || Venezuela : a | 727 202 
Israel 2,411,225 50.6 | West Germany a 16,773,990 























Note: Data do not include individual shipments valued under $250. 


Source: U.S. Department of Commerce, Bureau of the Census 





APRIL 1974 


Table S-5.—Selected U.S. Statistics: Printing Publishing, and Allied Industries, 
Annual Average, 1971 and 1972-73 by Quarters 


—— “ — “TT — 
First quarter Second quarter Third quarter Fourth quarter Annual 


Economic indicators EEE — -— 4—— T ————— average 
1973 1972 1973 | ¢ 1973 | 1972 1973 | 1972 1971 
4 + 4 — . cae hen EE -.. « 

| 








+ 
| 


NA* “ONAL INCOME AND PRODUCT? 


| | 

t 2t- onal income 1,015.0 | 1,039.4 | 1,067.8 943.1 1,095.1 9746 
sation of employees 757.4 7749 794.0 | 710.2 | 814.7 730.3 

s and salaries 666.7 682.3 | 6993| 6306] 7172| 6488 
plements to wages, salaries 90.8 | 92.6 | 94.7 | 79.6 | 97.5 81.5 
Personal income 996.6 | 1,019.0 | | 1,047.1 9399| 1,0789| 9746 
Disposable personal income 851.5 869.7 | 891.1 798.8 | 9178 828.2 
Personal consumption 779.4 | 795.6 816.0 728.6 825.2 745.7 


Gross national product expenditures 1,242.5 : 1,272.0 5 1,304.5 164.0 13375 1,194.9 
Manufacturers’ new plant and equipment exp 35.51 37.05 38.18 | 32.62 4061 33.64 








PURCHASING POWER OF THE DOLLAR? 
As measured by 
Wholesale prices 1967 = $1 


Consumer prices 


INDUSTRIAL PRODUCTION INDEX (FRB)° 
All manufacturing 1967 100 


PRINTING AND PUBLISHING INDUSTRIES (SIC 27) 
Production index (FRB)® 1967 = 100 
Corporate sales‘ mil. $ 
Corporate net profits 
Before taxes do 
After taxes do 
Percent of sales 
All employees thous 
Production workers do 
Average weekly earnings $ 
Average hourly earnings $ 
Average weekly hours 


NEWSPAPERS (SIC 271) 
Advertising (64 cities)? mil. lines 
All employees thous 
Production workers do 
Average weekly earnings $ 
Average hourly earnings $ 
Average weekly hours 


PERIODICALS (SIC 272) 
Advertising cost, total® mil. $ 
All employees thous 
Production workers do 
Average weekly earnings $ 
Average hourly earnings 
Average weekly hours 


BOOKS (SIC 273) 
All employees 
Production workers 
Average weekly earnings . 
Average hourly earnings 
Average weekly hours 


COMMERCIAL PRINTING (SIC 275) 
All employees thous 
Production workers : do 
Average weekly earnings : . ne 
Average hourly earnings . . — f eS. 
Average weekly hours 
































See footnotes at end of table 





PRINTING AND PUBLISHING 


Table S-5.—Selected U.S. Statistics: Printing, Publishing, and Allied Industries, Annual Average, 1971, and 1972-73 by Quarters—Con. 


T Se ee ae ae oe T ——— 





First quarter Second quarter Third quarter | Fourth quarter Annual 
Economic indicators a a 
1973 1972 1973 | 1972 1973 


——_______+— 





average 


1971 





| 1972 1973 | 1972 


—— + + + 








OMM. PRTG., EXC. LITHO. (SIC 2751) 
oyees thous 202.6 206.6 202.1 207.7 201.8 201.4 | 304.6 205.3 | 209.1 
»duction workers 165.5 160.5 156.5 161.3 | 156.8 155.7 | 160.3 159.0 163.9 
Average weel:ly earnings $ 169.79| 162.11 172.18 | 16642] 176.09 | 169.91 175.10 | 17052 | 163.31 
Average hourly earnings 4.44 4.27 4.50 4.33 | 4.55 4.36 4.56 4.38 | 4.22 
erage weekly hours 38.3 3/9 38.2 38.4 | 38.7 39.0 38.4 38.9 38.7 
OMM PRTG., LITHO. (SIC 2752 
yees thou: 133.3 129.4 133.6 129.5 133.3 130.3 134.7 132.3 128.2 
tion workers ‘ 99.7 96.8 99.8 96.7 | 99.2 97.2 100.7 99.2 | 96.9 
wge weekly earning 189.18 179.80 191.01 182.56 197.93 190.45 200.13} 189.46 | 178.94 
Average hourly earnings 5 483 4.65 489 4.71 | 5.02 483 5.07 482 460 
Average weekly hours 39.2 38.6 39.0 38.7 39.4 39.4 39.5 39.3 | 38.9 
OKBINDING AND RELATED INDUSTRIES 
yees thous 56 4 54.2 53.8 57.1 56.8 
mn workers io 478 476 47.5 
erage weekly earning S 31.3 5 132.98 134.59 129.16 
Average hourly earnings $ 3.49 | 3.52 3.34 | 
Average weekly hour y 38.1 38.: 38.3 38.6 


R PRINTING AND PUBLISHING INDUSTRIES 


136.0 146.0 139.6 

j yn workers jo 90.5 97.7 9 93.3 
Average weekly earnings 3 | 169.92 186.66 161.59 
erage hourly earning $ 441 4.73 4.23 
erage weekly hours } 77 38.5 39.4 38.2 


t PRODUCTION, CONS 


1,866 83 2,026 1,838 1,927 | 
604 650 58 | 635 600 | 
166.05 7 168.58 | 169.70 177.42 


wundwood, uncoated 


Publication and printing short tons 313,631 305 223 324,088 | 292,793 320,356 | 291,792 363,170 | 303,322 
ated, printing and converting | | 


Coated, one side do 112,257 | 109,248 | 124,999 | 108,198 | 108,143 | 98,711 111,703 | 106,895 

Coated, two sides d 843,411 768,578 | 879,400 | 766,387 821,213 | 783,783 855,450 | 820,484 
Book, uncoated | 

Publication and printing ic 498,770 | 453,234 | 504.436 | 448,375 | 496,510 s 510,135 | 498,644 

+ ng | 


Chemical wood pulp ) 724,291 665,073 771,031 663,445 | 769,960 826,263 702,555 

Wholesale price index (BLS | | | | 
Book paper, A grade 1967 = 100 110.1 | 109.2 111.9 108.5 112.4 108.8 109.6 110.6 
Book paper, No. 2 plain t do 119.1 117.8 121.3 117.8 121.7 119.1 119.1 110.3 


A 


Wood bond ck 123.8 | 121.8 | 124.7 1218 ‘ 124.6 121.8 | . 1218 | 120.1 





Note: Employment and earnings data from Department of Labor, Bureau of Labor Statistics (BLS). Data for most recent quarter are preliminary. F RB-Federal Reserve 
Board Revised Preliminary n.a.—Not available *Cumulative *Survey of Current Business, Bureau of Economic Analysis Quarterly data are sea 
onally adjusted at annual rates Without seasonal adjustment “Quarterly Financial Report, Federal Trade Commission “Media Records, Inc. Data are three 
months totals *Publishers’ Information Bureau, Inc. Data are three months totals ‘American Newspaper Publishers’ Assn.; approximately 75% of total newsprint 


sed. Consumption data are three months tota 8Bureau of the Census. Data are three months totals. Exports generally equal imports, production usually equivalent 
to cornsumption 
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COMPUTER PROGRAM PACKAGE FOR 
METRIC CONVERSION NOW AVAILABLE 


With the nation’s accelerating trend toward the metric system, American manufacturers are finding it necessary to 
deal with both the metric and the U.S. customary system of measurement. 


In order to assist them, the Commerce Department’s National Bureau of Standards (NBS) is making available a 
computer program package to perform the conversion from one system to the other with carefully controlled accuracy. 
Control of accuracy is necessary in order to maintain required tolerances at minimum cost. 


The package consists of computer programs developed by Caterpillar Tractor Co. and General Motors 
Corporation, documentation explaining how to get the programs running on different computers, and how to use 
them, and test problems to permit users to verify that the programs run correctly on their own computers. 


The package is priced at $500 to recover NBS costs only. It may be ordered by writing Conversion Package, Room 
B311, Chemistry Building, National Bureau of Standards, Washington, D.C. 20234, phone (301) 921-2045. The 
programs and test problems are recorded on tape in six alternative combinations of ‘character code and density 
depending upon the computer configuration upon which they are to be run. Orders should specify ASCII, EBCDIC, or 
BCD code and 556, 800, or 1600 bpi density. 








COMMERCE SURVEYS MARKET FOR PRINTING 
EQUIPMENT IN 20 FOREIGN COUNTRIES 


The major foreign markets for printing and graphic arts equipment are expected to rise at an annual rate of 10% 
through 1977, creating highly lucrative export sales opportunities for U.S. manufacturers of this equipment. 


The forecast is contained in a new Department publication, “Global Market Survey: Export Opportunities for 
Printing and Graphic Arts Equipment,” covering major markets in Australia and 19 countries of Eastern and Western 
Europe, the Near East, Latin America, and the Far East. 


Foreign printing establishments are keenly aware of the rapidly changing technology in graphics equipment, and 
recognize U.S. n:anufacturers as the most reliable producers of innovative machinery. 


According to the study, the most promising foreign sales opportunities for American manufacturers appear to be 


in photocomposition equipment, multi-color offset presses, and other equipment and systems that embody high levels 
of automation. 


In the 20 countries covered by the survey, the total market for printing and graphic arts equipment was $1.1 
biliion in 1972. It is expected to be $1.8 billion by 1977. 


In addition to the 20 major market studies, the survey provides “Country Market Briefs” on nine secondary 
markets, plus a schedule of international sales promotion events for printing and graphic arts machinery through 1976. 
It also details a variety of Government export services available to U.S. manufacturers. 


“Global Market Survey: Export Opportunities for Printing and Graphic Arts Equipment” is available at $1.70 a 
copy from the Superintendent of Documents, U.S. Government Printing Office, Washington, D.C. 20402, or through 
any Commerce Department district office. 














UP-TO-DATE 








BUSINESS REPORTS: 


Current 
Reports on 


Relall Trade 


“Weekly Retail Sales—Esti- 
mates of weekly retail sales for 
the United States for selected 
major kind-of-business groups, 
including figures for the com 
perable weeks in the previous 
yeer. Issued each Thursday. 


*Monthly Retail Trade 
Report—Estimates of monthly 
retail sales for the United 
States by major kind-of- 
business groups and selected 
individual kinds of business; 
separate figures shown, in 
more limited kind-of-business 
detail, for firms operating 11 
or more retail stores. Sum- 
mary sales data presented for 
geographic regions and divi- 
sions, and for 15 large States, 
the 20 large standard metro- 
politan statistical areas and the 
five largest cities. Also included 
are national estimates of end- 
of-month accounts receivable 
balances for retail stores. 


*Annual Retail Trade Report— 
Estimates of annual sales and 
purchases, and of year-end 
accounts receivable, balances 
and inventories held by retail- 
ers in the United States by 
major kind-of-business groups 
and selected individual kinds 
of business. Separate figures 
shown in more limited kind- 
of-business detail for firms 
operating 11 or more retail 
stores, Also shown are sales- 
inventory ratios and per capita 


sales by kind-of-business for 
the United States, by major 
kind-of-business groups. Per 
capita sales estimates are also 
shown in limited kind-of- 
business detail for geographic 
divisions, and for the larger 
States and standard metropoli- 
tan statistical areas. 


*Advance Monthly Retail 
Sales—Advance estimates of 
monthly retail sales for the 
United States (including data 
adjusted for seasonal variations 
and trading day differences) 
are compiled by major kind-of- 
business groups about 10 days 
after the month covered. 


Annual Subscription $30.10 


tMonthly Department Store 
Sales for Selected Areas— 
Monthly dollar sales volume 
and the percent change in sales 
compered with the previous 
month and the same month 
in the previous year; cumule 
tive year-to-date comparisons 
with data for the previous 
year. The number of depart- 
ment stores in the current 
month is also shown. Data are 
collected in about 200 stand- 
ard metropolitan statistical 
areas, cities, and other areas. 


Annual Subscription $1.00 


Selected 
Services 
Trade 


tMonthly Selected Services 
Receipts—This report provides 
data on monthly receipts of 
six major kindof-business 
groups of services: Hotels, 


motels, tourist courts, trailer. 
parks, and camps; personal ser- 
vices; business services; auto- 
motive services; miscellaneous 
repair services; and motion 
picture, amusement, and 
recreation services. Comparable 
data for the previous months 
and for the same month in the 
previous year are also shown, 
in addition to the percent 
changes. Data are shown both 
unadjusted and adjusted for 
seasonal variations and trading 
day differences. 


Annual Subscription $1.00 


Wholesale 
Trade 


*Monthly Wholesale Trade 
Report—This report includes 
estimated dollar sales, end-of- 
month inventories, and stock- 
sales ratios of merchant whole- 
salers, by kind of business for 
the current month, with com- 
parisons for previous months. 
Dollar volume sales estimates 
are shown by geographic divi- 
sion in total and for durable 
and nondurable kind-of- 
business subtotals. Sales and 
inventory trends (percent 
changes) are shown by de- 
tailed kinds-of-business at the 
national level and for selected 
kinds-of-businesses by geo- 
graphic division. Measures of 
sampling variability are given. 
United States data are shown 
adjusted for seasonal varia- 
tions and in the case of 
sales, also for trading day 
differences. 


Annual Subscription $5.15 


Business 
Reporis 


tCanned Food Report—This 
report is issued for five dates— 
January 1, April 1, June 1, 
July 1, and November 1 - to 
show total stocks of wholesale 
distributors and canners, in- 
cluding warehouses of retail 
multiunit organizations, of 
selected canned food items. 
In the January 1 report, sepa 
rate data are shown for the 
No. 10 can size as well as for 
warehouse stocks of retail 
multiunit organizations. 
Annual Subscription $1.00 


tGreen Coffee Inventories and 
Roastings—This quarterly 
report provides estimates of 
green coffee inventories held 
by roasters, importers, and 
dealers, the quantity of green 
coffee roasted, and the 
amount roasted for soluble 
use, by quarters, for the cur- 
rent and previous 3 years. Also 
included are quarterly imports 
of green coffee. 


Annual Subscription $1.00 





*Available from the Superin- 
tendent of Documents, U.S. 
Government Printing Office, 
Washington, D.C. 20402. 


tAvailable from the Publica- 
tions Distribution Section, 
Social and Economic Statistics 
Administration, Washington, 
D.C. 20233 


Publications Order Forms fur- 
nishing additional information 
of the various reports listed 
here are available free of 
charge from the Publications 
Distribution Section, Social 
and Economic Statistics Ad- 
ministration, Washington, D.C. 
20233. 
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CURRENT © 
INDUSTRIAL REPORTS 


Keep up-to-date with Bureau of the 
Census data covering over 5,000 
products representing 40% of all 
manufacturing in the United States! 





The Bureau of the Census issues a 
continuing series of more than 100 
monthly, quarterly, and annual reports 
on industrial production...inventories... 
and orders. Broad categories listed 
in the Current Industrial Series include: 








All Manufacturing Industries 
Manufacturers’ Shipments, Inven- 
tories, and Orders 
Manufacturers’ Export Sales and 
Orders 
Shipments of Defense -Oriented 
Industries 














Processed Foods 

Textile Mill Products 

Apparel and Leather 

Lumber, Furniture, and Paper Products 
Chemicals, Rubber, and Plastics 
Stone, Clay, and Glass Products 
Primary Metals 

Intermediate Metal Products 
Machinery and Equipment 

















For further information on all reports 
included in these categories, frequency of 
reports, subscription prices, and a 
publications order form, free of charge, 
write to the Subscriber Services Section 
(Publications), Social and Economic Sta- 
tistics Administration, Washington, D.C. 
20233 

US. DEPARTMENT OF COMMERCE Social and Economic Statistics Administration BUREAU OF THE CENSUS 
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